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Ads $$$ Landing Page
(RFI) Nurture Enrollment



“Half of my advertising 
is wasted. I just don’t 
know which half.



Digital Media Advertising Market



More yield with the investment

Impressions

50K ad impressions

Clicks

1K clicks (2%)

RFIs

50 RFI (5%)

Apps

10 Apps (20%)

Enrollments

1 (10%)

Impressions

50K ad impressions

Clicks

1K clicks (2%)

RFIs

200 RFI (20%)

Apps

40 Apps (20%)

Enrollments

4 (10%)

NEURODESIGN 



We have 
50 milliseconds 
to make the 
right impression.



Neurodesign 101



Frontal lobe
● Brain development issues

○ Myelination
● Executive functions

○ Attention
○ Monitoring
○ Decision making
○ Task persistence
○ Taking action



Limbic System
● Emotion
● Motivation
● Impulse 



Frontal-limbic 
connections
● Effects of emotion and motivation on 

decision making



Neuro-
transmitters
● Serotonin
● Dopamine



Sensing,  
Perception & 
Expectations

Visual dominance effect and value 
of other sensory input

Conventions, conventions, 
conventions

Expectation violation 
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Shortcuts Schemas

Gestalt principles

Hardwired -- take advantage of 
how we were made
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Attention, 
monitoring

Limitations to attention 

Automatic and effortful 
processing 

The power of monitoring

Attention residue 
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Memory Working memory

Words vs images 

Incomplete task “cost”  
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Motivation Intrinsic vs extrinsic 

Limbic system vs frontal cortex

Neurotransmitters  

Delayed vs immediate 
gratification 
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Feedback Reinforcement & reward 
schedules 

Neurotransmitters  
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Dr. Deborah Kohl Andres Zapata

Let’s talk



Thank you


